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Establish Credibility

Talk about ‘People’ in the Events Industry

Rein everyone In i

Next Steps
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Establishing Credibility (2)

B|B|C
Worldwide
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Fventwell in Action

Community
Discussions

Professional Advice Industry Response
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Delegate
Event Organisers

Support Services

Corporates / Financers
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Why does this

<






What this can’t be

_ e AN\l
PR ana promotlonal tool §

A chance to talk about ‘all that we do well’

A chance to pin responsibility to a brand

An outward facing message




What this can be
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. ~ An empathetic campaign for vulnerable people

A global industry movement

A signal that the industry can look after itself ...

A lasting legacy









